De ideale lengte voor je videoboodschap
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Of je je nu op het traditionele tv-kanaal richt of je volledig op YouTube stort, videomarketing is bij veel retailers
en merken een geliefde manier om zich te uiten. De lengte van die videoboodschappen kan nogal uiteenlopen,
van minutenlange verhalen tot alleen de kernpunten in vijftien seconden. Blijven die korte maar krachtige
boodschappen beter hangen bij de consument, of is toch een langere video aan te raden? Deze infographic
van MDG laat zien welke effecten de verschillende lengten hebben.
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Running with YouTube Ads

DO LONGER ADS MAKE
A STRONGE

R IMPRESSION?
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Short Has Been Sweet on TV

15-sacond TV spots

‘When investing in YouTube advertising, brands can't afford to
make a mistake about the length of their video ads. Read on
to view the effects of langth on the value of video ads.
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Taking a Long, Hard Look at YouTube Ads
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5 Brand Lift Metrics Measured for YouTube Ads
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View-Through Rates (VTRs) Across Ad Length
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Ad Recall & Brand Favorability Lifts Across Ad Length
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The Long and the Short of YouTube Ad Length
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Despite dire reports of viewers’ diminishing attention spans, viewers are
wanting and willing to watch longer video ads, as long as they feature a great,
engaging story. But just as Important as engagement Is the successful
integration of the brand throughout the entire ad. The decision on the length
of video ads should ultimately depend on the brands marketing objectives

in the long run
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