De harde realiteit over verlaten winkelmandjes
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De klant heeft zijn product al gevonden, ervoor gekozen het te kopen, en haakt onderweg naar de kassa toch
nog af. In de fysieke winkel zal het niet zo vaak voorkomen, maar voor etailers zijn verlaten winkelmandjes een
doorn in het 0og. Niet voor niets proberen zij een zo 'seamless’ mogelijke ervaring te bieden in het
afrekenproces. Maar wat zijn de belangrijkste oorzaken waardoor het misgaat, en wat kun je daar tegen doen?
Deze infographic van Fullestop brengt het in kaart.
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SHOPPING CART ABANDONMENT /s

AHEARTBREAKING REALITY OF TODAY'S E-COMMERCE INDUSTRY

Today'’s Reality

The global cart aband
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% abandonments happen on mobile device
On average, 75% of shoppers abandon shopping carts.
0 cold after an hour.

of shoppers get ready to spend more when offered free delivery.
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Reasons For Abandonments

v website
ipping, tax and exira su 61%
Complicated checkout proc

Problem in calculating total order cost
Website crashed

uld not rely on the site with my card detals
Too slow delivery

Unsatisfactory return policies

No enough payment option

Decline of my card 5%

i yearly and
/? Here are some Dos and Don'ts of it.

DOs

o Offer free shipping: Itis the biggest incentive for customers today to shop from you.

Eliminate surprise costs: Any kind of variable cost declared at the end of purchase
lly turns off the customer

Be up front about the stock availability: Inform your customer well in time about the
item availabiliy.
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F nd them an email, offering them
help. This really works.

Offer a variety of payment modes: Every.
customer has i making the
payment and if that option is not offered by
your site then you lose that customer

for alwa

DON'Ts

o Force customers to register: Never make it complicated for
a customer who believes in quick shopping.

o Forget to write about other customer feedbacks: This really
helps to gain the confidence of other customers.

«  Complicate the checkout process: The checkout process
should be streamlined, simple and easy so that customer
feels happy with the purchasing process

References.

FULLI eﬂ_o_g'


http://www.tcpdf.org

