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The visual depiction effect in advertising.

The “Visual Depsction [Mect” in Advertaing. Facbtating Embodied Mental Simulation
Uhrough Product Orientation, [ider et al, ICR 2011

Gedachtelezen is geen sciencefiction meer. Daar weet Roeland Dietvorst, neurowetenschapper- en marketeer,
alles van. Waar liggen de kansen voor retailers en merken?
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